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We are proud to offer these opportunities in a safe, learning environment whilst also producing high 
quality drama that appeals to the wider Cambridge community.

Students come to us to learn valuable skills and to have fun. Happily there is a long and continuing 
tradition of students building on their experience here and going on to pursue careers in the arts, both 
on and off the stage.

We are pleased to record that for the second year running the Theatre has produced an operating surplus 
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or adventure of the drama presented to our student and town audience.
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executive summary... 2014-2015 in numbers...

180 
productions at the ADC Theatre 
and Corpus Playroom

1,000 
students involved

64,304 
tickets sold for events at the 
ADC Theatre and Corpus Playroom

13,049 
different customers welcomed 
through our doors

The Management Team and Executive Committee are delighted to report another successful year both 
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The Executive Committee and Management Team have continued to encourage the enrichment of the 
student and amateur experience by programming varied, challenging and vibrant productions. The 
committee look forward to continuing this challenging and important work and to offering even greater 
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these and other respects, we strive to strengthen the ADC Theatre’s position at the heart of amateur 
theatre in Cambridge.

This year we have focussed on making progress on a large scale capital project to install improved 
ventilation system in the auditorium. This project has now reached the tendering stage and is expected 
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Equus, January 2015
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welcome...
This Annual Report documents a very busy and exciting year at the ADC Theatre and Corpus Playroom. 
We are currently enjoying one of the most successful periods for both Theatres, attracting wide audience 
acclaim, sell-out performances and extensive recognition from across Cambridge and the wider region. 
Throughout the year we have programmed diverse and interesting seasons with a variety of productions 
that address our audience and theatre-makers’ differing needs. 

One of the most gratifying aspects of the Cambridge theatre scene is the wonderfully rich vein of talent 
available to mine, and yet again this has been a year marked by the energy and enthusiasm from all 
involved. None of our productions magically appear without a vast amount of work behind the scenes, 
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volunteers. 

The ADC Theatre has, of late, successfully navigated a number of different challenges both artistic and 
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amateur theatre in the heart of Cambridge. Our warmest thanks go to everyone who has supported us 
this year. We hope you will enjoy revisiting our highlights of the last year, and join us in looking forward to 
many successful years ahead.

about us...
The ADC Theatre is the liveliest theatre in Cambridge, presenting a vibrant programme of drama, music 
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with no faculty involvement. 

We aim to provide opportunities to experience and learn about all aspects of theatre, while presenting 
productions of the professional standard. The ADC Theatre has helped to launch the careers of many 
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followed by a lateshow at 11.00pm. We also present shows by local drama groups and touring companies 
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The Corpus Playroom is an intimate studio venue in the heart of Cambridge. The Playroom is owned 
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College drama society, the Fletcher Players, are the resident company.

The L-shaped studio is Cambridge’s primary fringe space, showcasing a variety of productions, with an 
emphasis on new writing. Seasons are programmed simultaneously with the ADC Theatre. During term 
there are normally two shows a night, with a student price starting at only £5.
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financial performance...
Attention is drawn to the following:
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be spent on improving theatrical equipment and making various repairs and improvements to the fabric 
of the building and website.
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repairs to some of the auditorium seats totalling £21,000. The operating surplus has been calculated by 
excluding this extraordinary capital expenditure from the year’s accounts.

Amygdala Wonderland, February 2015
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productions...180 
productions in total

734 
performances

64,304
tickets sold

Drama, comedy, musical theatre, dance, pantomime and new writing is at the heart of what we do 
and we are proud of the wide and varied programme we have delivered over the last year.

Over the year we have offered audiences an eclectic mix of productions, catering for all tastes. Our array 
of dramas ranged from the traditional (John Steinbeck’s Of Mice and Men) to the decidedly adventurous 
(Phyllis Nagy’s absurd production of The Strip). Musical theatre was a big hit with productions ranging 
from Sweet Charity, to The 25th Annual Putnam County Spelling Bee to Bare a new pop-opera set in a 
Catholic boarding school. 

A large number of ADC Mainshows attracted near capacity audiences this year. The most popular dramas 
were Peter Shaffer’s Equus and the European Theatre Group’s production of Macbeth. Our Speakeasy 
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and Monday evenings. Our musical offerings sold well with RENT and Sweet Charity���������
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������*���>�The Emperor’s New Clothes sold out in record time 
and was seen by over 3000 people. Our bi-weekly Smokers gave students an opportunity to try-out their 
latest sketches to near capacity audiences.

The Lent Term Musical, Jonathan Larson’s RENT, also proved extremely popular, attracting an audience 
of over 2400. Classic musicals and dramas – for example A Midsummer Night’s Dream, Hello Dolly and 
Cat on a Hot Tin Roof, performed by non-student groups – were very well received.  35 

productions sold above 90% capacity Happy Days, May 2015
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student new writing...
The ADC Theatre continued to demonstrate its commitment to new writing with a large number of new 
plays, musicals and comedy written by students featuring at both venues.  ADC Lateshows have been 
"�"��	��	�����
��
����
�� ����	�&�
�������!�!��
����"��/�

�� ��
�����������8
�
�����%��The Wives of 
Others and Laura Batey’s The Merrier�� '�� 	���
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developed with WRiTEON’s bar night workshops and a devised project entitled Seven Words for Love at 
the Playroom.
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the opportunity to see their work given a voice in a rehearsed reading and receive feedback from the 
audience. One went on to be performed as an ADC Lateshow.

48 
productions of new student drama or musical theatre 49 

new student sketch shows of stand-up comedy

technical ambition...
Through set, lighting, sound, props, costumes and the hard work of a large number of volunteers, the 
audience were transported to an American fairground, a South African township, a Californian ranch, 
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camps, enchanted gardens and many more locations. 
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turfed our stage for their production of Arthur Miller’s All My Sons providing the audience with not only 
a wonderfully moving experience, but also aromas of freshly cut grass that really set the scene for a 
memorable production. For David Auburn’s Proof the Playroom was transformed to an American back-
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actor and cast to sit in for Sam Grabiner’s latest piece of new writing Amygdala Wonderland.

To meet and encourage this ambition, the Theatre has continued its programme of investment in new 
equipment. This year saw new additions to the Theatre’s sound equipment including microphones, music 
�
	����	���"�	�����'��	���
�����	��	����"��"��
��������	�
�$�	�%�����"����!	���"��
����{9���-
������������
cyclorama. 
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corpus playroom...
The Playroom has continued to be a fantastic asset providing both our theatre-makers and audiences 
with a different and exciting place to present even more comedy, drama and music. We have continued 
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to be a popular choice for directors largely due to its intimacy and unique space. 

The Playroom has continued to host student new writing and popular dramas such as Michael Frayn’s 
Copenhagen�� '
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opportunity to hone and try out new material over the length of their run. Our Monday night one-night 
stands have been very well attended with a huge range of productions offered from comedy to musicals. 

A one-off run of Radio 4’s Cabin Pressure was particularly popular amongst both student and town 
audiences bringing radio drama to life, John Finnemore himself even popped in one evening to see its 
transformation. During our Spring Season we turned the Playroom into a pub serving the audience drinks 
from the set both before and during the interval of The Weir and The Next Round.

13,670
tickets sold

57%
average capacity

90
productions

304
performances

Endgame, May 2015
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local groups...
This year we have been able to provide a continuous programme of shows throughout the year. We had 
just under eight months of continuous programming at the ADC Theatre (excluding our maintenance 
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their production of Our House towards the end of our spring season, which was enjoyed by both parents 
and non-parents alike and we look forward to welcoming them back again next year with their production 
of Lord of the Flies��'��	���
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to our seasons and an important additional revenue stream.  

student involvement...

Blood Wedding, May 2015

1000 
students involved in productions at the ADC Theatre & Corpus Playroom

775 
involved in productions at the ADC Theatre 496 

involved in productions at the Corpus Playroom

1818
involved across all venues in Cambridge
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get involved campaign...
The year began with another strong campaign to attract new students into the Theatre. There were posters 
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where Freshers were invited to the Theatre for backstage tours, free drinks and a chance to meet and 
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is always a pleasure to see new talent developing in the Theatre, both on and off stage.

Camp
A number of students and older technicians were involved in the annual technical theatre and maintenance 
week, also known as Camp. The aim of this year’s Camp was to tidy up the Theatre and complete a 
number of smaller tasks to give scope for larger and more ambitious projects to be completed in the 
future. Tasks completed this year included maintaining the counterweight system, improving the sound 
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around the Theatre, a new laundry and costume care area and repainting various parts of the Front of 
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Theatre facilities and providing students the opportunity to learn new skills and have some input into the 
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international tours...
European Theatre Group
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performing Shakespeare across the Continent each year. 
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and professional interpretations of classic texts, attracting the most ambitious actors, technicians and 
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ETG performs in a range of venues, from theatres and schools, to churches and even a converted bread 
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performances in London and Cambridge.

Cambridge American Stage Tour
Now in its sixteenth year, CAST has been performing to packed houses and critical acclaim since 2000. 
Each September, Cambridge’s most talented actors, directors, designers and technicians travel across 
the Atlantic to bring a Shakespeare play to colleges, high schools and professional theatres. 

CAST is increasingly renowned as a showcase of the leading dramatic talent in Cambridge, including 
countless actors and directors about to enter the world of professional theatre. The directors of the last 
six CAST productions have gone on to successful careers in theatre directing.
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enriching the audience experience...
ADC Friends’ scheme
After setting up our Friends Scheme last year, we have seen this scheme continue to grow over the year. 
We ended the year with 33 Friends and we look forward to seeing this number grow over the coming year. 
This year we have a number of events planned to offer more opportunities for our Friends to engage with 
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Post-show discussions
Our post-show discussions with members of the cast and production team continued to be popular with 
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on the show and also to discuss the themes of the plays. We expect these to grow in popularity as we alter 
their focus this year by inviting members of the production company to lead the discussions.
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proved to be a popular addition to our series of discussions. 

Archives
The ADC Theatre Archives are now complete and holds records of all productions staged at the Theatre 
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and has already received a large number of enquires for information. Systems are now in place both at 
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kept up-to-date.Othello, May 2015
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engaging the community...
Backstage tours
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Cambridge and the Alumni Festival, allowing visitors to access parts of the building not usually open 
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particular were extremely well-attended, with around 100 people in total visiting the Theatre. 

Work experience
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School, came to the ADC Theatre for a week of work experience in July. They spent the week shadowing 
members of the team, helping with general administration, learning about the running of a venue and 
observing various members of the production team of that weeks show. 

Somewhereto_
The Larkum Studio was hired out for a couple of rehearsals in association with the charitable scheme 
somewhereto_. This scheme supports young people who want to work in the arts by creating relationships 
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During 2014-15 a wide variety of audience members were welcomed through the doors of the ADC 
Theatre. 

13,049 customers made up of:
45.9% Student | 34.6% Adults | 11.8% Over 60 | 3.8% Alumni | 3.5% Under 16 | 0.4% Other

Bare, May 2015
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providing a service to Cambridge...
ADC Ticketing�
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The Cambridge Literary Festival remained the largest external client, accounting for 14,205 of tickets 
sold and a gross income of £135,224, with their Winter and Spring Festivals for which we also provide 
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Other notable clients included City of Cambridge Symphony Orchestra, East Anglia Chamber Orchestra 
and Camerata Musica. 
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Hire business
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the year.  The provision of ready-assembled packages has proved very useful and has encouraged those 
less experienced in technical theatre to hire equipment for external events and productions.

248
events

33,505
tickets sold for events around Cambridge

£336,239
value of tickets sold

All My Sons, October 2014
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staffing...
2014-15 Management Team 

Theatre Manager – Flo Carr
Operations Manager – Oli Rew
Production Manager – Mitchell Clarke
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continues to provide an opportunity for young people to gain experience of work in customer service roles 
in a supportive environment and is a means whereby they can be provided with positive references when 
they go on to apply for other jobs.

Management Team, June 2015
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